Brandy Vinkler
brandy.vinkler@gmail.com ●  (940) 536-5045
18470 Creekview, Sanger, Texas 76266
Sales & Marketing Manager
Enterprising Marketing Professional with 7+ years’ excellence in sales, promotions, and presentations. Proven track record of creative brand building and category growth through event execution. Skilled at account management, business planning, budgeting, and training. Experience in human resource administration. 
Areas of Expertise
Chain, Key & Wholesale Account Management – Product Training & Presentations – Lifestyle Events & Promotions – 
Brand Growth -- Budget Administration – Staff Management -- Employee Training & Development – Product Launches
Professional Experience

IDQ Holdings, Inc. – Garland, Texas
January 2011 to present
Leading manufacturer of automotive air conditioning products for do-it-yourselfers and professional service technicians.
Presenter / Trainer
Present classroom-style product training programs to employees of large automotive aftermarket retailers. Maximize sales by providing merchandisers with industry, company, and product knowledge. Educate sales staff on best practices for marketing and demonstrating product to end-users. Build and maintain relations with customer regions. 
· Delivered workshops to 2K+ employees of 2 largest retailers in 6 months.
GMR Marketing, LLC – Sanger, Texas
2009 to 2010
National marketing agency with diverse client base that specializes in music, sports, entertainment, and lifestyle promotions.
Marketing Manager
Planned and executed content and logistics of marketing events for Altria Group account. Managed publicity and supervised staff. Advised agency staff on building tobacco campaigns, including legal and regulatory issues surrounding tobacco product promotions. 
· Exceeded expectations by simultaneously managing 2 territories (Northwest US, Texas/Oklahoma) and holding 2 titles (Promotions / Events & Nightlife).

· Led team of 60 account managers as part of 7-member Leadership Council.
· Elected and served as chair of Leadership Council, 1st quarter 2010.
UST, Inc. –Flower Mound, Texas
2004 to 2009
World’s leading moist smokeless tobacco manufacturer (now a subsidiary of Altria Group.)
Marketing Supervisor (2008 to 2009)

Produced 120+ annual lifestyle publicity events, including music festivals, bike rallies, rodeos, boat and car shows, and hunting and fishing shows. Managed 300+ yearly bar promotions, including traditional promos, concerts, and banquets. Advertised and marketed brands through traditional and new media methods. Hired and managed staff and vendors for events, publicity booths, decorations, signage, apparel, banners, giveaways, print pieces, and consumer interactives. Conducted website, email, direct mail, and in-person campaigns. Administered annual budget of $1.5M+ and negotiated event contracts. Developed 6-state strategic business plan based on market and program research and analysis. Recruited, hired, trained, and developed 45+ employees. Participated in Women’s Initiative Network: committee of women establishing service projects within the company and in the community.
· Raised customer interaction numbers 2-4 fold by replacing underperforming events with new, larger events.
· Saved $10K+ by negotiating more favorable event contracts.
· Exceeded goal for total annual customer interactions after 9 months in position.
· Identified and added 13 new bars to sales portfolio every 3 months.

· Improvements to the execution of events led to process improvements made to National Plan of Works for all future events.
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Sales & Marketing Representative (2004 to 2008)
Managed 400+ chain and wholesale accounts, and $7M+ in annual retail sales. Negotiated promotions, product placement, and product assortment. Used scan data, A.C. Nielsen, RAD, RAD Geo, and shipment data to optimize sales. Collaborated with presidents, trade managers, store owners, and other merchandisers on business reviews to enhance brand and category growth. Built future trade programs, analyzing market data. Established and administered national marketing plans, buy down programs, and sales programs to grow retail and wholesale business. Built and retained customer relationships. Oversaw part-time staff, including timekeeping and budgets. Served on Sales Effectiveness Workshop Team. Trained new reps. Volunteered, through “UST Saluting Our Employee Volunteers” program, at animal rescue shelter.
· Increased sales by 10% annually.

· Named Division Sales Representative of the Year, 2007.
· Sold 128 extra cases of promotions in 2007, receiving “Pinch Hitter of the Year” Award.

· Facilitated rollout of new sales software by testing, evaluating, troubleshooting, and training sales reps; received CEO’s Presidential Award in 2008 for contributions (annual award to one out of 4,500 employees).
· Exceeded expectations each year on performance review (<5% of employees earned exceeds).
· Earned numerous performance-based awards and recognitions during tenure.

· Selected for multiple process improvement projects throughout tenure. 

Education
Bachelor of Science (BS) – Business Administration, Management – Texas A&M University – College Station, Texas
Computer Skills
MS Office Suite 2010 … Lotus Notes … Event Management System … UltiPro … Acrobat … Sales Automation System … Field Automated Sales Tracking … Retail Account Data … Enhanced Profit System Tools … Metrix Web … Jupiter … Text Tracking System … National Panel Data
Other Activities / Experience
2002 to 2004
Senior Citizen Exercise/Social Activities Coordinator
Yoga, Cycle, and Body Flow Instructor

Restaurant Staff

