 Andress Koenning

3340 Princess Lane, Dallas, TX 75229. 979-574-3814. andresskoenning@gmail.com 

Marketing. Communications. Public Relations

Experience in branding, web development, strategic marketing plans, PR, event planning in nonprofit, medical equipment and retail industries. Experience in social media implementation and management of tools such as Facebook, Twitter and company blogs. 

Professional Experience

Communications Consultant




            

       July 2009 – Present

Self-Employed, Dallas, TX

· Develop marketing plans, media advisories, and press releases and facilitate implementation according to client needs

· Developed Web site outline, brand positioning materials and marketing strategy for medical equipment company, Telemed Solutions

· Garnered media coverage for local nonprofit, Texas Winds Musical Outreach’s 25th anniversary celebration utilizing strong media relationships

United Way of Metropolitan Dallas



       

    July 2008 – July 2009

Public Relations Coordinator, Dallas, TX

· Promoted the success and impact of the campaign goal of nearly $60 million through a print, radio, outdoor PSA campaign and press conferences 

· Expanded the use of free social media and online tools such as the UWMD Web site, Facebook, Twitter and email campaigns to inform supporters of impact

· Developed annual Public Relations assessment, estimated all costs and negotiated advertising rates to develop yearly advertising budget of $50,000

United Way of the Brazos Valley




        

   July 2007 – May 2008

Director of Marketing and Campaign, College Station, TX
· Worked with volunteer marketing committee to develop a strategic marketing plan for the year to create a consistent brand presence

· Managed campaign accounts, coordinators and committees as well as made presentations to successfully reach the 2007-08 $1.5 million campaign goal

· Planned and executed press conferences, volunteer events and materials leveraging local contacts to create greatest awareness for lowest cost

The Hondo Group, Internship




              
      January – May 2007

Assistant Account Executive, Fort Worth, TX

· Assisted the CEO with pro-bono client, developed marketing materials and media plan for 19th annual SIDS golf tournament that raised $60,000
· Managed job traffic computer program used to track Account progress and cost 
· Developed outlines for client pitches, learned agency procedures and strategies
David Gardner’s Jewelers





          May 2004 – January 2007

Director of Events, College Station, TX

· Facilitated nearly 40 events for approximately 2,000 individuals held at DG in 2006 alone leading to 20% increase in sales over the previous year
· David Gardner’s was named one of the Top 10 Coolest Stores in American by In Store Magazine in 2007 due to community involvement and in-store events
· Worked with marketing agency to develop consistent brand identity and developed new packaging incorporating new logo and luxury feel
Education. Community Involvement

SMU Cox School of Business, Graduate Marketing Certificate Program  


     February ‘10

Texas A&M University, B.B.A., Marketing, GPA 3.44 in major

 
         
          May 2004
Big Brothers Big Sisters of North Texas, Big Sister

       

December 08 – Present

· Received Point of Light award in October ’09 for volunteer contribution

Northwest Bible Church, Member and Women’s Bible Study Leader 

      August 09 – Present

Public Relations Society of America, Dallas Chapter Member         

       August 08 – July 09

Bryan/College Station Chamber of Commerce, Ambassador


      August 07 – May 08

Bridal Association of the Brazos Valley, Board Member


        January 05 – December 07

· Youngest elected member of the board to date, managed marketing direction 

Chi Omega Sorority, Active Member 2000-2002, Alumni 2002- Present

